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Introduction

Seven Seas Roasting Co. is a coffee
establishment serving coffee at cafes in
many locations. Their website focuses on
on selling their coffee beans,
subscriptions, and wholesale. In Southern
California, they have three locations: San
Diego, Solana Beach, and Aliso Viejo.
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BREW AT HOME WITH CONFIDENCE.




Competitors
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ONYX Ef g VERVE

COFFEE LAB BLUE BOTTLE

COFFEE ROASTERS o
Onyx Coffee Bird Rock Verve Coffee Blue Bottle Lofty Coffee
Lab Coffee Roasters Coffee

* We chose these competitors because (1) our stakeholders mentioned a few of these examples as the
ideal site design (Onyx/Verve), and (2) the others are popular local specialty coffee roasters with great
website designs and content



Branding

How do these businesses represent
themselves through visuals (images,
videos, logos, colors, etc)?



5 BRANDING

Onyx Coffee
Lab

e Onyx Coffee Lab's website exudes a
grunge atmosphere with its usage of
dark colors and skull logo. Their
website focuses on using videos to
showcase their coffee bean
production process.

o Dark, sleek, grunge aesthetic
o Videos over pictures
o Alot of text animations
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6 BRANDING

Onyx Coffee
Lab

e Logo: Simple black and white serif logo
appears on all their coffee packaging;
White skull with ONYX appears on their
website

ONYX

COFFEE LAB

e Colors: Black, Beige, White

e Slogan: “Never Settle for Good Enough”

|




7 BRANDING

Bird Rock
Coffee Roasters

e Bird Rock Coffee conveys a warm and
beachy atmosphere with their website.
They highlight all of their coffee
offerings and services with fun imagery
and bubbly visual design.

o Bubbly, warm, and beach
aesthetic

o Less visuals of coffee compared
to other coffee shop sites
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8 BRANDING

Bird Rock
Coffee Roasters

N

©”
BIRD ROCK
COFFEE ROASTERS

CALIFORNIA

e Logo: Simple lineart of a van with a
coffee bean with either their full name
“Bird Rock Coffee Roasters” or the initials
BRCR

e Colors: Teal, Red, White, Dark Gray

e Slogan: Empowered by Great Coffee

anas
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Verve Coffee

VERVE Q&w

e \Verve Coffee has a modern and earthy Ayn
vibe with its color schemes being muted
color scheme and beige background.
Their website focuses on their coffee
beans. OUR TP HTS

o  Simple and minimalistic : ‘
o  Main focus on coffee beans and
subscriptions T 1 B —

OUR TOP HITS

VERVE VERVE VERVE

VERVE

SERMON

sssss




10 BRANDING

Verve Coffee

Logo: Earthy and calming. Full-sized logo
is a simple text of their name Verve, and
shorted logo is just the initial “V"

Colors: Beige, Black, Green, muted
rainbows

e &

VERVE

COFFEE ROASTERS




1 BRANDING

Blue Bottle
Coffee

e Blue Bottle Coffee's website
showcases the coffee
subscription and best sellers with
simple images and icons.

o Modern
o Minimalistic

joy 10% Off Our Valentine’s

Our Best Sellers

| |
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Blue Bottle
Coffee

e Logo: Simple. A blue bottle, sometimes
with the name of the place and
sometimes without

e Colors: Dark Gray, Blue, Beige, White

| [

BLUE BOTTLE
COFFEE




Lofty Coffee

e Lofty Coffee's website focuses on
their locally roasted coffee beans
and products over aesthetics. The
homepage animation shows off the
process from farm to coffee cup.

o Earthy
o Simple

Roasted with love in
Encinitas Ca.

CATEGORIES

View Gift Cards

COFFEE 8 viewal >
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Lofty Coffee

e Logo: Their name “Lofty” with a coffee
bean and leaf inside of the "O" with a
branch underneath. Simplified logo is the
coffee bean and leaf inside of the “O"

e Colors: Golden Brown, Green, White

e Slogan: Roasted with love in Encinitas Ca.

ENES
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Takeaways

For our branding, the general identity fits more into the darker and grungy vibe similar to
that of Onyx Coffee. Besides the dedication to a dark color palette, their logo is a skull and
the font they use resembles a blackletter or Gothic-style typeface.

Be consistent with colors to match the brand identity. Websites for Blue Bottle Coffee and
Lofty Coffee flow smoothly because colors are consistent and match the brand. Even
though the website for Verve Coffee does not keep colors consistent, their website flows
nicely because the colors they use are muted, evoking earthiness and warmness.

As demonstrated by Onyx Coffee and Lofty Coffee, we want to incorporate videos in our
website to highlight the coffee, whether they're videos of coffee production or coffee
showcasing.



Functionality

Dynamic features from our competitors
we want to implement
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Key Functionalities

Coffee bean recommendation

(offered by few competitors)

Quick add to cart
(offered by most competitors)

Map of locations
(offered by most competitors)

Interactive menu
(offered by no competitors)

Mailing list
(offered by most competitors)

Subscription system
(offered by most competitors)

Wholesale system
(offered by few competitors)

Log in/create an account
(offered by all competitors)

Ratings and reviews
(offered by few competitors)

Information for each location
(offered by all competitors)

Filter coffee selection
(offered by most competitors)

Order ahead
(offered by most competitors)

Product preview information
(offered by most competitors)

Recipes for at home brewing
(offered by most competitors)



Summary

Key
Functionalities

Coffee bean
recommendation

Quick add to cart

Map of locations

Interactive menu
Mailing list

Subscription +
wholesale system

Onyx Coffee
Lab

X

X

Bird Rock
Coffee
Roasters

Verve Coffee

Blue Bottle
Coffee

Lofty Coffee

18



Summary (cont.)

Bird Rock
Key Onyx Coffee
. .t Coffee
Functionalities Lab
Roasters
Log-in X X
Ratings and reviews
Filter coffee
selection X X
Order ahead X
Product preview X X

information

Verve Coffee

Blue Bottle
Coffee

X

X

Lofty Coffee

19
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Coffee bean recommendation

Assisting users in selecting the correct coffee beans that fit them

/

-

ESPRESS0O

| predominantly enjoy coffee as an espresso and
plan to brew my coffee that way.

@

MODERN

| really enjoy unexpected flavors in coffee -
citrus, fruits, teas, sweetness. I'm totally
interested in trying different processes and
flavor profiles.

@

&

FILTER

| like brewed coffee from a manual pour over or
from a coffee machine. I'm planning to make
my coffee using of of these methods.

O

TRADITIONAL

Coffee should taste like coffee- chocolate,
caramel, nuts, and should be easy to enjoy on its
own or with cream and sugar. I'm not looking to

get crazy here.

@

CANCEL SAVE

~

J

Onyx Coffee includes a "Help Me Choose" feature

that helps users pick a coffee they prefer

\

Where are you on your coffee journey?

Each of us has a different level of knowledge about coffee types, brewing methods, and roasting. We'll make
personalized suggestions based on where you are in your coffee journey.

b3

Coffee Curious Casual Coffee Lover

Coffee Connoisseur Pretty much a barista

58

Verve Coffee provides users with a short quiz to

help them select the correct coffee
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Quick add to cart

Allow users to quickly add a product without going into the products page on the desktop

( *

+ SUBSCRIBE

+ QUICK ADD

SOUTHERN WEATHER $20

MILK CHOCOLATE | PLUM | CANDIED WALNUTS |
JUICY & CITRUS FINISH

ROAST LEVEL: LIGHT

- J

Onyx Coffee provides
users to add an item to
the cart without viewing
the page

4 R
MOST POPULAR
iwjyf,
SERMON =2
Ry
N S0y LE o
SERMON
& J

Giant Steps

Cocoa, toasted marshmallow, graham cracker

DARK ROAST

Verve Coffee provides

a quick add button

when hovering over the

item

ADD TO CART $13

- J

Blue Bottle Coffee
provides an add to cart
option when hovering
over the item

HONDURAS FINCA MI REFUGIO

$26.00

Add to cart
-

Lofty Coffee provides
an add to cart option
when hovering over the
item
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Map of locations

Map that shows visitors the different locations of their stores and coffee bean purchase points

" "\

/ SAN DIEGO, CA, UNITED STATES * m
Showing results for “San Diego, CA, USA”

Encinitas

Mon - Fri, 6:30am - 4pm
Weekends, 7am - 4pm

i ncinitas.
Rancho
- ta Fe
Solana
Del Mar:
Lofty Coffee Company p @
SHIKO

90 N Coast Hwy 101 STE 214, gk
Encinitas, CA 92024 -

45 (a)
T Encinitas Surfboards san
| San Die§o
Lofty Coffee Company

rlight BeachiMotel €

g §
= e s Map data ©2025 Google _Terms

‘ : | RN
o \ i ,‘Tﬁ!g}\;
Roasting Works \ LAZY ACRES Yl

Headline Gr

.
g
2

C LOCATION TYPE PRODUCT
memade

~J
ERER]

Lofty Coffee shows

Verve coffee has an Blue Bottle has a map
visitors a Google Maps pin interactive map that shows showing locations in areas
for each of their locations visitors their nearby cafe users search

and retail locations
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Order Ahead

Users are given the option to order before arriving

1" D L) T (o
MR o oE —_—

1 ® @ g & | Blue Bottle Coffee

COFFEE THECLASSICS FOOD  LATTES ON

f o
L A
4575 La Jolla Village Dr #1210, San Diego, CA
Allitems v 92122, USA . Change Location

THE CLASSICS ' <
Open Hours: 6:00 AM - 6:40 PM

MACCHIATO 3 0Z

Closed

Coffee & Espresso

st enough milk fo

mellow that espresso out. Two
Brewed Coffee

sips and you'll be off fo the ...
$5.00

$4.50

Pourover b | CORTADO 4 0Z

Most Liked Items From The Menu

Iced NOLA
K

i

. #1Most Liked #i

$4.95- $15.00 Q/‘ Featuring a litle less milk than Step into the realm of m or
> a i dri

‘%M(
. ortado is an g 2) sweet and creamy...
Z , sippable
* $6.75 Add $6
¢ y
A\
0
$4.60

Full Menu
\_ “we \_ Y, \ 6100 am - 6:40 pm )
Verve Coffee - users can order Bird Rock Coffee - users can Blue Bottle - users are able to order
ahead. Items are organized in browse their menu and order ahead of time. Recommendations and

multiple categories ahead descriptions are given.
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Mailing list

An option for users to join the business’ mailing list to receive updates and special offers

 Onyx Updates

Join our pilgrimage— seeking quality, truth and
accountability in coffee. Sign-up on our email list
below to join the Onyx Coffee Society. This will give

Onyx Coffee
offers a mailing list

you first access to special offerings, discount codes, for f| rst access to

brew videos and secrets ..shhhh!...

BE THE FIRST TO KNOW!

Subscribers will receive first access to special
offers and limited releases.

ENTER YOUR EMAIL

SUBSCRIBE

special offers and
discount codes

Verve Coffee offers a
mailing list for first
access to special
offers and limited
releases

SUBSCRIBE AND STAY UPDATED

Join our email newsletter for exclusive offers, Blue Bottle
news, events, and first access to our most exciting releases.
Plus, get complimentary shipping on your first purchase

when you sign up.

enter your email address

PRIVACY POLICY & TERMS

f v O @

MAILING LIST

Sign up for our mailing list to stay up to date on
all of our latest coffee drops, merch releases, and

cafe happenings!

YOUR EMAIL... 4

Blue Bottle Coffee
offers a newsletter for
exclusive offers, news,
events, and first
access. Near other
contacts (social
media).

Bird Rock Coffee
Roasters offers a
mailing list for updates
about latest coffee
drops, merch releases,
and cafe events
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Subscription System

Customers can start a coffee subscription

Coffee shipped based on your usage keeps your

Save 15% off your first order when you subscribe by

" SOUTHERN WEATHER

Q Store Your Coffee
On the Scale to Stay Stocked Up!

The Subscription that
adjusts to your usage

coffee fresh and in stock.

GO TO CHECKOUT

Onyx Coffee offers
users a scale where
they can store their
coffee and once they
are low, the scale will
automatically place a
new order.

Verve Coffee Calculator

HOW MUCH COFFEE
DO | NEED?

Move the slider along the bar based on how
much your household drinks per day, and
we'll calculate how much coffee suits your
needs. Yup, it’s that simple.

CUPS OF COFFEE —
D =
) 35 0Z PER DAY

TWO 12 OZ BAG

EVERY 9 DAYS.
®

2.2 LBS BAG

EVERY 13 DAYS

5 LBS BAG

EVERY 30 DAYS

C

1 CUP OF COFFEE = A 10 0Z
SERVING BASED ON A 1:16
BREW RATIO

Verve Coffee
provides users with a
calculator to
determine how much
coffee they need
based on how often
they drink it. More
appropriate for
smaller business with
lower budgets.
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Subscription System (cont.)

Customers can start a coffee subscription

a )

@ ONE TIME ORDER (O SUBSCRIBE & SAVE
v/ Freshly Roasted v Freshly Roasted
X Free Shipping v/ Free Shipping
X Cancel Anytime v Cancel Anytime
X Up to 17% Savings v Up to 17% Savings
\ NEED HELP CHOOSINGASIZE?]

Blue Bottle Coffee offers a one time
order option or a subscribe and
save option

Purchase Options

4]

One-time Purchase
DELIVERY FREQUENCY
Q Weekly Subscription

Monthly Subscription

Every 3 Weeks
Subscription

Every 2 Weeks
Subscription

Every 6 Weeks
Subscription

(1) Subscription details >

\,

o2

Subscribe and Save

$19.00 / delivery

$19.00 / delivery

$10.00 / delivery
$10.00 / delivery

$19.00 / delivery

4 N

SIZE: Choose Options v

GRIND

v
SELECTION: Whole Bean

SUBSCRIBE: Choose Options
Choose Options

Delivery every: 1 month

Delivery every: 2 month

&

Lofty Coffee allows users to pick the
frequency, grind, and size for their

subscription.

Add to Wish List )4

- J

Bird Rock Coffee lets users
customize their
subscription based on size,
grind type, and frequency.
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Wholesale System

Allow other businesses to partner with the business for wholesale

p 3

Relationship
Goals

Be our partner. Wholesale is the heartbeat of what

we do. Onyx is not some publicly traded company

or a large firm of investors and venture capitalists.
We're baristas, roasters and cafe owners. We

understand hospitality. Our hope is that our pursuit
of quality coffee will help your business succeed.
You'll find an entire team of professionals to help
along your journey, each an industry leaders in
their own field of expertise. Read below about
what we can offer and let us know if you have
questions.

Interested in Wholesale?
k Already have account? Log_In /

Bird Rock has a dedicated partners Onyx Coffee has a page that allows

website that allows businesses to businesses to sign up if they are interested
become a wholesale partner. Users in wholesale
will be taken to a new page.

NEW ACCOUNT - BECOME A WHOLESALE PARTNER

K LOGIN - EXISTING ACCOUNT /



https://www.partners.birdrockcoffee.com/
https://www.partners.birdrockcoffee.com/
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Log-in

Alogin option to view orders and manage subscriptions ACCOUNT LOGIN

EMAIL ADDRESS

(LOG IN * PASSWORD

Forgot your password?

Password
Click here to manage your subscriptions. e \

Don't have an account yet? Create Account \ PStay Secured

LOGIN TO MANAGE SUBSCRIPTIONS

Create account
LOGIN "
Email: *

| forgot my password

. ) = -

&

Email Address

Onyx Coffee provides a login Verve Coffee provides a login and a
different option to manage subscriptions
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Log-in (cont.)

A login option to view orders and manage subscriptions ( Signin R
r N
Manage We Migrated Platforms:
= = * Welcome to the new website!
SUbSCHpUOhS « If this is your first time logging in,
\ you will have to update your
Log Into, or Create Your password.
o « Simply Click "Forgot Password"
Account and follow the reset link sent to
your emaiil.
WE'LL SEND YOU A MAGIC LINK TO as d
aeure Forgot your password?
LOGIN IN VIA EMAIL oo
Access your subscription
account

Email Address:

Skip the hassle of
EMAIL ADDRESS ;
remembering passwords. Enter
the email address associated

. ., Password:
with your account, and we'll

send a one time login link to
CONTINUE your inbox.
S /

Enter Email

Blue Bottle Coffee L e )
provides a login L ) —

Bird Rock Coffee Roasters provides
Lofty Coffee provides a way to a login to allow users to checkout
manage subscriptions faster, save items, track orders, and
view order history
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Ratings & reviews

Allow visitors to write and view reviews of products

REVIEWS:

*k kS 4500

-

Hayes Valley Espresso

193 REVIEWS

.

~

6, Lofty Coffee

~

KEEPING IT CLASSY

ESPRESSO

Verve Coffee allows users to
write and view reviews of their
products. Reviews will produce
a star rating.

Blue Bottle Coffee allows users
to write and view reviews of
their products, but can't see an
overall rating.

\C

/

Lofty Coffee allows users to write and
view reviews
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Filter coffee selection

Users can limit what types of products they want to view

GIFT GUIDE METHOD ORDER AHEAD SHOP DWELL DRIPPER Browse by Hide Filters ~
- - ORIGIN
Coffee Espresso ALL COFFEE Blonds (1)
Filter < Brazil (1)
Colombia (1)
ORIGIN PROCESS I Salvador (1)
— — Ethiopia (1)
Colombia Anaerobic Natural
Guatemala (3)
Ecuador Anaerobic Washed ROASH Half Deca - Half Regular (1)
El Salvador Innoculated [IREICHTACR) Kenya (1)
Ethiopia Natural [0 MEDIUM (18) Mesxico (1)
Honduras Red Honey [J DARK (5) Sending Love to L.A. (1)
Kenya Washed Show More
TYPE

Peru

Rwanda

PROFILE TYPE

Onyx Coffee allows
users to filter with many
different categories

= Q  VERVE~COFFEE & '

[0 SINGLE ORIGIN (11)

O BLEND (15)

J

Verve Coffee provides
users with a checkbox to
multi-select what they
want to view

PROCESS

Fully Washed (2)

Mountain Water/Washed (1)

Bird Rock Coffee lets user
select multiple filters,

however it is slightly unclear

that it is multi-select.
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Product preview information

Make information about the product available as a preview without clicking into the product

Signature Blend

The Blvd
$17.00

\_

Blends
Pour Over Pouch:

Single Serve
NSNS NSNS LNON NSNS

Various Process

* Bird Rock Blend
* The Bivd
 Other Rotating Options

Blends
Pour Over Pouch: Single
Serve
$2.99

A

J

Bird Rock Coffee

-

\_

Hayes Valley Espresso

Baking chocolate, orange zest, brown
sugar

DARK ROAST

Blue Bottle Coffee
‘\((% Craft Instant Espresso Multiserve Q(‘\’r‘

OUR RECOMMENDATION
Craft Instant Espresso starts with the
highest quality coffee. We blend and
roast it for a rich espresso profile,
then transform it into beautiful
crystals that dissolve instantly for
iced or hot lattes.

EXAMPLE COFFEE
Craft Instant Espresso on repeat

Dark Chocolate, Molasses, Toasted Malt

DARK ROAST

ADD TO CART $25

Bird Rock Coffee and Blue Bottle Coffee both
use a hover effect to showcase more

information about a product
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Product preview information (cont.)

Make information about the product available as a preview without clicking into the product

-

SOUTHERN WEATHER $20
MILK CHOCOLATE | PLUM | CANDIED WALNUTS | JUICY &
CITRUS FINISH

\QOAST LEVEL: LIGHT /

/

-

= FILTERS

36 products
SORT BY: FEATURED

MOST POPULAR

VERVE

SERMON

FRUITY & DECADENT -
MEDIUM ROAST

$19.75

VERVE ‘Ei’

STREETLEVEL

SWEET & BALANCED -
MEDIUM ROAST

$19.75

Onyx Coffee and Verve Coffee both display brief
additional information about the coffee's notes and taste
profiles under the name of the product



Additional
Functionality

Additional functionality that aren't
included in our direct competitors’ sites
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Interactive menu

Responsive menus embedded into the website that isn't a static image /pdf file

/( : ¥ ‘.{-)

“\WINTER 2024 MENU

[

MENU

BREAKFAST

mobile

WINTER 2024 MENU

MENU

BREAKFAST LUNCH & DINNER
COFFEE & TEA SMOOTHIES

BREAKFAST

BLUE WHALE BREKKY

two eggs, bacon or (vg) soyrizo, sauteed greens,

k hash brown patty, avo, sourdough toast. /

Blue Whale - for a simple
menu, Users can press
different categories; the
menu is responsive across
multiple screen sizes
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Comparing products

Allow users to compare 2 products they are interested in

-

Compare iPad W fiPad Pro13-in. |~  iPad Air13-in. ( v\|
models
Seeallmodels >  Shop iPad > Frovmw;izgg Fm‘f'ni:;gg
Get help choosing. Wi-Fi + Cellular Wi-Fi + Cellular
Chat with a Specialist > From $1499 From$949 Apple allows users to
By @ compare 2—.3 dlfferent _
iPad Pro13-in. (v iPad Air13-in. ( v products with side by side
Learn more > Learn more > comparisons for each feature
Summary

o
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Serving size customization

Allow users to customize the recipes based on their server or portion size

/
[ Q) save Recipe } [ ) Print Recipe }

Q) Course bread

Q) Cuisine Italian

O pre o Cook Time 20 n

X Risi Total Time 14 hou

¥{ servings 1 servings, 1 (18x13-inch) loaf / 2 (13x9-inch

KX Calories 191 keal

*® Aut?/ \
\ BT Ingredients

.

D 0.11 cups warm water 110-120F, (480mL)

[ 0413 teaspoons active dry yeast (1 packet)

[J 0.06 tablespoon honey

[ o028 cups all-purpose flour (600g)

[ 0.06 tablespoon salt

[ 0.44t0 0.56 tablespoons extra virgin olive oil divided
] Flakey salt

[ Dried or fresh herbs (such as rosemary or thyme)

/[O Save Recipe ] { = Print Recipe

\ Vided

J

Q) Course bread
® Cuisine Italian
Q pre w- Cook Time 20 mir
H Risi Total Time 14 hours
Y‘ Servings 14 servings, 1 (18x13-inch) loaf / 2 (13x9-inch]
KX Calories 191 keal
@ Author lohn Kanell

Ingredients

D 1.56 cups warm water 110-120F, (480mL)

] 175 teaspoons active dry yeast (1 packet)

[]o7s tablespoon honey

D 3.89 cups all-purpose flour (600g)

] o7s tablespoon salt

[] 6.22t0778 tablespoons extra virgin olive oil divided
D Flakey salt

D Dried or fresh herbs (such as rosemary or thyme)

-

J

https://pre kitchen.com
allows users to adjust the
serving size and the
ingredients list will update


https://preppykitchen.com/focaccia/
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Order Tracking

Allow users to track orders without logging in

4 )
= 2 EuEitoe o = _ _
‘ Shoe Sale up to 60% off »
Free 2-Day Shipping
on U.S. orders over $50* (see X
details) @ i_ ﬁ

Check order What are you looking for? Q

See your order even if you are not a

s e L e Most retail websites allow for
il S e order tracking without an
account or logging in. The
SRR — sites we viewed either lacked
a clear tracking option or
required a login.

Order number * Look Up Your Order

pisy "
Order Email * Order number

You can find your order number in your order
confirmation and/or shipping emails. It can also be found
under My Orders within My Account.

GET ORDER STATUS

_ ) Qess "Get Order Status” and scroll down /

Billing ZIP code *
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Takeaways

One of our biggest priorities is to accentuate the wholesale and subscription services, as these
services do not have great traction on the current website. We can achieve this by adding
separate pages for subscription services, and allowing customers to customize their subscription
by coffee type, frequency, etc. similar to Lofty Coffee and Bird Rock Coffee. For the Wholesale
service, adding more detail to the service by including relationship goals and wholesale benefits
can give interested customers more information about the service. (Onyx Coffee)

The current website does not have a filter system in the shop. Filtering systems are meant to help
users personalize their search experience, helping them sort out what they want by categories.

Visitors need to see product reviews in order to gain insight of product quality and help them
make decisions for their purchase. The current website states there are reviews, but these
reviews cannot be seen in the product page.



Content

Content we want to include in our
website



Summary

Content

Information for each
location

Recipes for at home
brewing

Highlights reviews
and achievements

Feature their
seasonal products

Onyx Coffee
Lab

X

X

Bird Rock
Coffee Roasters

X

Verve Coffee

Blue Bottle
Coffee

X

X

Lofty Coffee



Summary

Content

Short company
background

Product sourcing

Videos of coffee
roasting /production

Detailed
descriptions for each
coffee blend

Onyx Coffee
Lab

X

X

Bird Rock
Coffee Roasters

X

Verve Coffee

X

X

Blue Bottle
Coffee

X

Lofty Coffee
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Information for each location

Detailed information about cafe location hours, address, and phone number

~
4 VERVE CAFES

LOS ANGELES PALO ALTO  SAN FRANCISCO

Verve Coffee sorts the

locations based on LOS ANGELES SV ISl

cities and shows basic | e Bird Rock Coffee has
information (address, S o , A N their locations laid
phone number). A A T BDRooCAZRS HOURS information on when

Friday - Sunday 6:30am - 6:00pm

carousel of images of | B B s s ey Y user touches each

each location is card
provided (interior and

exterior).

MANHATTAN BEACH
\ 451 Manhattan Beach Blvd, Suite 451B j
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Information for each location

Detailed information about cafe location hours, address, and phone number

Downtown San Diego

\ Saturday: 6:00 AM — 4:30 PM /

Blue Bottle Coffee
provides their
address and
opening hours

Encinitas

Mon - Fri, 6:30am - 4pm
Weekends, 7am - 4om

Lofty Coffee Company

2

101 E WALNUT AVE

ROGERS, AR 72756
479-899-6750

HOURS:

Lofty Coffee
provides their
address and hours

\—_I_L_’IL

T

e .
Amenites

SEATING CAPACITY

100+
\ e | Free wiki
\\ Yes
s ADDRESS:
\\ Encinitas - PARKING
Map doa 62025 Gonge, NEI Tems

City spots available

MEETING SPACE

Email events@onyxcoffeelab.com to reserve

li/

R
90 N Coast Hwy 101 STE 214, Shike PATIO
Encinitas, 024 —
4.59 (&) MONDAY - SUNDAY 7AM - 6PM i
Mon 00 AM — 4:30 PM \
View larger map Encinitas/Surfboards
Tuesday: 6:00 AM — 4:30 PM © PAYMENT
DOWNLOAD MENU
We, 6:00 AM — 4:30 PM ’LOfW Coffee Company - Contactless
T 6:00 AM — 4:30 PM 2 Card
Friday: 6:00 AM — 4:30 PM % Gift Card

QETAIL

J

Onyx Coffee provides their address and

phone number. In addition to specific
features in each location.
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Recipes for at home brewing

Providing visitors with a guide on how to use their coffee roasts

Spiral pour - 280g

/FRENCH PRESS \

== — Coffee 35g
/— Grind Coarse
. W Water 500¢g
Onyx Coffee provides an Rocia 114
extraction guide for Time 5:00
every coffee blend,
WhiCh inCIUdeS a Video ................................................
g and written instructions
ESPRESSO
Overview Coffee 19.7-20~
Kalita Wave 8185 0.00 Verve Coffee provides l © ' grams in
Coffee: 25g Bloom - 509 ith i . [@j Grind Fine
NSO o users wit |n§truct|ons to & o e .
200°F Hoay Spis| Pous - various brewing methods C ) grams
, 0:45 at home . out
Grind i Ratio N/A
piral pour - 220g
650um Time 23-26
] 1:05
Grind Calculator —

L oo
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Recipes for at home brewing (cont.)

Providing visitors with a guide on how to use their coffee roasts

-
|
How to Make Coffee !

Lofty Coffee provides
users video tutorials of
how to make coffee with
different appliances

Blue Bottle Coffee
provides an extraction
guide for every coffee
blend, which includes a
video and written
instructions

"i;gli‘e ualiycoffee, i

u bre

Craft Instant Coffee Recipes

A\ %
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Highlight rewards and achievements

Showcase major achievements, awards, and recognitions to showcase success and growth

SCROLL
~

~ "This cleverly packaged, roasted-to

Qi( order coffee sampler will surprise g
EheNewjork&imes  delight even the most expert coffe
enthusiasts."

echelon

13

" MasT AWARDED LoFFEE KOASTER

-

o ok

2024 % 2024

ood Awards * Sprudge Desi
ifby. Onyx Awards

Outstanding In-House

e

Onyx Coffee has an
animated banner that
showcases their
testimonials, as well
as one that lists all the
awards they've
received
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Highlight rewards and achievements (cont.)

Showcase major achievements, awards, and recognitions to showcase success and growth

ovER
nnnnnnnnnn

R Top12

CONTACTUS

6192720203
info@birdrockcoffee.com

Bird Rock has badges near the
bottom of the page to display all their
achievements and awards

Verve has a dedicated section of
the home page that showcases
their roaster of the year award
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Feature their seasonal products

Advertise new and seasonal products on the homepage

( SEASONAL BLEND

NEW: WILDER

Inspired by California’s Wilder Ranch
State Park, Wilder Blend brings the spirit
of the land to your cup.

SHOP NEW ARRIVALS

oA e S o _ Verve Coffee highlights their Bird Rock Coffee Roasters features
. seasonal blend at the top of the their Valentine's collection on the
homepage homepage

Blue Bottle Coffee features a
discount on Valentine's
products
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Short company background

Inform users about the foundation and values of their company

Odur Story )

Years ago we started telling each other to
“Never Settle for Good Enough.” It felt
perhaps like'a piece of branding or a

slogan, but over the years this mentality
has developed into amantra of its own that
permeates every thing that we do at Onyx.

It starts with traveling te'find the absollite
best coffees. This plays out across different
countries, comtinents, and terrains. \We
maintain highistandards for how our,
coffees scoré and taste. When the coffees
land at'eur HQ, we roast and cup and make
minute adjustments tothe roast profiles
until they make the coffees shine in the
eup.

We roast and ship coffees every weekday
utilizing solar energy from the roof of our

Farilihs A cafanla ic talan fram asch raact

Onyx Coffee provides an
extraction guide for every
coffee blend, which includes
a video and written
instructions

CRAFTING THE FUTURE OF
COFFEE

We are committed to innovation and equitable
direct trade that plays an active role in every

step of the supply chain, investing in individual
producers across the globe. We recognize that a
producer’s dedication and years of knowledge

are fundamental to the caliber and character of
\the coffees we're obsessed with and known for. /

Verve Coffee provides
users with instructions to
various brewing methods at
home

BLUE BOTTLE COFFEE

Blue Bottle Cafe displays a
video that explains the
origins of their coffee
business and how it is
crafted
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Product sourcing

Full transparency about coffee bean sourcing

winter offerings

See our latest offerings from aroun:

Kenya's high-altitude regions,

volcanic soils, and ideal climate are

perfect for Arabica beans.

View Coffees —»

Onyx Coffee provides an
description of their sourcing

locations

Sourced Globally
and Roasted
locally

As a coffee roaster, our goal is to
source the most delicious coffee
available. Filling our shelves with
coffees that showcase the flavor of
their origin allows us to show the
variety that the coffee world has to
offer. At the same time, traceability of
the coffee’s journey from the farm to
our roasting works is of equal
importance. We seek out farms, co-ops

\ and importers from around the world /
that arow and transportina

Lofty Coffee provides users

with a sourcing background

in their about section

£ N
THE FARMLEVEL

INITIATIVE

Welcome to the Farmlevel Initiative. It’s how
we source coffees with integrity and positively

impact our coffee partners at origin.

Verve Coffee includes a page
showing their sourcing and their
Nursery Project
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Videos of coffee production

Videos showcasing the production process of the coffee, from bean to brew

Origin Trip: Finca El Socorro

..read more
Posted by Bird Rock Coffee Roasters on Jul 20th 2023

Bird Rock Coffee Roasters
has a blog where people can
view videos of their coffee
origins

Enjoy 10% Off Our Valentine’s Day Collection | Subscribers Get 15% Off

0 Q & O

“If a little dreaming is dangerous,
the cure for it is not to dream less
but to drcam more, to dream all the time.”

—MARCEL PROUST

Blue Bottle Coffee has a
video on their “Our Story”
page where you can view
their process
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Detailed descriptions for each coffee blend

Provide in-depth descriptions of each coffee blend, featuring flavor profiles, origins, and other elements

MILK CHOCOLATE | PLUM
CANDIED WALNUTS | JUICY & CITRUS FINISH

TRADITIONAL ®© ®© @ @ @ O O O MODERN

abstract origin

COLOMBIA, ETHIOI HONDURAS

Onyx Coffee provides flavor notes
and many different details about
each blend (origin, the process,
roasting, etc)

-
MOST POPULAR
VERVE
sieno
SERMON
MEDIUM
ROAST
SERMON
FRUITY & DECADENT -
MEDIUM ROAST
$19.75
-

Verve Coffee includes the coffee
notes under the name of the blend
on the shop page as well as the
roast rating in the product
description
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Detailed descriptions for each coffee blend

Provide in-depth descriptions of each coffee blend, featuring flavor profiles, origins, and other elements

|

Product description BLEND STORY
Hayes Valley Espresso

resso for our first brick-
*Our Single Origin Roasting Schedule* ucked away in San

. Its enduring affection

ng to do wi

We take pride in delivering the freshest single

Organic coffees from the ]

origin coffees to our customers. For

the very edge of darknes:

transparency reasons, we roast all our single nlhlzz ?ﬁiﬂ;jflﬁ:ﬁ :::; FLAVOR PROFILE 5T ¢ & NOTES

origin beans just once a week, exclusively on iy ] Baking Chocolate, Orange Zest, Brown o" 1;‘ PROCESS e Plum
Mondays. For those who want the freshest single A a¢ r Fully Washed « Maple Syrup
origin coffee delivered to them, we recommend Flavor 1, <> —_— « Peppercorn
placing your order on Saturday or Sunday. This £V

timing allows us to ship your coffee immediately Fromy ———————=* Caocowre

after roasting it, ensuring your order of single - Foast

origin coffees shows up at your doorstep as . o Bird ROCk COffee Roasters

fresh as possible.

provides a roast level and

Tasting notes: Caramel, Chocolate Milk, Apricot

1A Dacaaent coffee notes for each blend

Lofty Coffee lists the Blue Bottle Cafe provides

coffee origins as well as inf'ormation on flavor
the tasting notes under profiles and background

each blend
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Takeaways

Most of these websites display awards and achievements, which can help a brand establish
credibility and trustworthiness, inclining visitors to purchase the product. Seven Seas
Roasting Co. has been voted #1 Coffee in San Diego, this should be displayed on the
website.

Each Seven Seas cafe location is distinct with their own unique touch, and should be
displayed on the website to reflect this. Bird Rock Coffee dedicates an exclusive page for
their cafes which showcases them with unique photos and respective pages for each,
incorporating a carousel of images and short description of each location.

Onyx Coffee and Lofty Coffee do a good job at detailing the origins of their coffee and a
general description describing its flavor. While our website does this, clear indicators can
help visitors better understand what they are looking at. Onyx Coffee, Blue Bottle Coffee,
and Verve Coffee all employ interface tools such as labels and information cards to provide
descriptions in a visually engaging way.



Site Architecture

How are the competitor's websites
structured?



Bird Rock Coffee

Onyx Coffee Lab Roasters Verve Coffee Blue Bottle Coffee Lofty Coffee
Shop X X X
Bestsellers X
Subscriptions X X X X
Coffee X X X
Goods/Merch X X
Cafes/Location X X X X X
Learn more X X X
Sign in X X X X X
Wholesale X
Services X X
Story X X
Order Online X X




Onyx Coffee Lab

Shop

Bestsellers

Coffee
Tea
Doyenne
Gifts
Echelon

Subscriptions

All Coffee

Box Sets
Subscribe
Doyenne
Collaborations

Coffee

Honey
Apparel
Drinkware

Vo Dk PR 2 N G

Bird Rock Coffee

ff
Roasters Verve Coffee

All Merchandise

Brew

Drink

Wear

Espresso Machines

Grinders
Subscriptions
Gift Subscriptions
Learn More
All Coffee
New Arrivals

ggﬁgﬁ:Origin Blends

Blue Label Single Origins

Subscriptions Craft Instant

Ready to Drink

Shop All
Brewing

Farmlevel Reserve

Blue Bottle Coffee

Coffee

Gifts and Bundles
Craft Matcha
Drinkware

Brew Tools
Snack Bars
Coffee and Gift
Subscriptions

Lofty Coffee

Coffee
Merchandise
Tea

Gift Card

Pre-paid

Pay As You Go
Manage
Subscription



Primary Labels (cont.)

Onyx Coffee Bird Rock Blue Bottle

Lab Coffee Roasters =~ Ve''e So Coffee Lofty Coffee
Learn more X X X
Sign in X X X X X
Wholesale X
Services X X
Story X X

Order Online X X



Onyx Coffee Bird Rock Blue Bottle %0

Verve Coffee Lofty Coffee
Lab Coffee Roasters Coffee
All Merchandise g;tfge:nd Bundles
Brew Coffee
N Craft Matcha 5
Drink A Merchandise
ShO Drinkware
p Wear Tea
A Brew Tools R
Espresso Machines e Gift Card
ErinelzE Coffee and Gift Subscriptions
Bestsellers
Coffee
. . Tea Subscriptions Pre-paid
Subscr]pt]ons Doyenne Gift Subscriptions Pay As You Go
Gifts Learn More Manage Subscription
Echelon
All Coffee
All Coffee Blends New Arrivals
Box Sets Sinale Origin Blends
Coffee Subscribe Blug Labe? Single Origins
Doyenne Farmlevel Reserve

Subscriptions

Collaborations Craft Instant

Ready to Drink



Secondary Labels (cont.)

Goods/Merch

Cafes/Location

Learn more

Onyx Coffee
Lab

Honey
Apparel
Drinkware
Equipment
Chocolate
Accessories

Fayetteville
Rogers
Bentonville
Momentary
Bionics

Classes

Find My Roast
Grind Sizes
Brew Guides
FAQ

Bird Rock
Coffee Roasters

Waterfront
Liberty Station
La Jolla
Little Italy
Morena Blvd
Torrey Pines
Baby Bird
Bressi Ranch
Encinitas
UCsD

The Village

About Us
Cupping Events
DEI

Blog

Video Blog
Farms

Blue Bottle
Verve Coffee
Coffee

Shop All

Brewing

Merchandise

Gift Cards

Contact Us

Corporate Gifting
Shipping FAQS
FAQS

Samra FAQS

Gift Cards

Gift Subscriptions

61

Lofty Coffee

Encinitas

Solana Beach

Roasting Works

La Costa Cafe

Little Italy Cafe and Bakery
Carlsbad State Street



Secondary Labels (cont.)

Sign in

Wholesale

Services

Story

Order Online

Onyx Coffee
Lab

Wholesale
Consulting
Espresso Repair
Private Events
Catering

Bird Rock
Coffee Roasters

Verve Coffee

Blue Bottle
Coffee

Lofty Coffee

Bakery
Coffee Roaster
How to Make Coffee

Apple App Store
Google Play Store
Order Online Now

62



Navigation

How do users navigate the website?
What works and what doesn’t work?



64 SITE ARCHITECTURE

Onyx Coffee Lab

@

LOG IN OR SIGN UP ~

Coffee +
Tea +
Goods +
Subscribe +

Learp/ +

Qervices +

)
(@ o)

LOG IN OR SIGN UP ~

ALL COFFEE

BOX SETS

SUBSCRIBE \

COLLABORATIONS

What worked

Qea + /

Multiple entry points to important
services (e.g. multiple labels lead to

subscription)

year. Whether you take your winter drinks hot

Northwest Arkansas

or cold... sweet or salty... you'll find something

here.

Menu For Every Cafe

What didn't work = , .
Some buttons brought user to — —_
unexpected pages (“menu for every

cafe” doesn’t bring you directly to the Rogers HQ
menus; instead it takes you to a list of \ oewanas o )
their locations, then you click into a
location to download their menu

What didn't work
Sticky header bar was
transparent and hard
to see at times
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Bird Rock Coffee

SHOP OTHER ITEMS
CAFES

LEARN

ORDER ONLINE

BEVERAGE CATERING
SHOP COFFEE SHOP MERCH

SHOP ESPRESSO MACHINES OUR CAFES SR A

LEARN MORE GIFT CARDS

SIGNIN

What worked

The mobile site has a sticky navigation
bar with the hamburger menu that
brings up organized categories. The
search bar clearly indicates that the
search is for the store. Under the
homepage banner, there is a simplified
navigation bar.
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Bird Rock Coffee

Search the store

ALL COFFEE

SHOP OTHER ITEMS 4

CAFES

LEARN

ORDER ONLINE

What didn't work

“Cafes" wording may to be
vague; visitors may not know
it refers to their different
locations

oastal Glass Can slayer single Group Chrome Van sweater Housemade Syrup: Left

ssssss

What didn't work

The merchandise page is
organized poorly, making it easy to
get overwhelmed when searching
for a specific type of product.

4 BACK TO CAFES

What didn't work

The navigation bar for desktop
isn't sticky. The buttons are
inconsistent since after clicking
on a specific location, the “back
to cafes” for mobile works
(bottom right) and the desktop
version (top left) does not.
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Verve Coffee

= Q VERVE~COFFEE ML -
— Q VERVE~COFFEE 2 = Q VERVE~-COFFEE & W
SFRMON = ORDER AHEAD SHOP DWELL DRIPPER
L 2 LOS ANGELES SRR
Lk a o 10
— Q VERVE~-COFFEE & W
COFEEE > \ .
SERMON
FRUITY & DECADENT - MED| SUBSCR'PTIONS >
$19.75
LOCATIONS >
STORY >
-
GOODS >
\§ J
What worked What didn't work What didn't work
Sticky navigation bar with clear Locations category don't have After scrolling, “order
and concise category hames subcategories requiring users ahead"” button disappears,

to scroll to which location which is the only way users
they'd like to view can view the menu.
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Verve Coffee

What didn't work
Inconsistency between desktop and mobile.

< > % 5.0004 5-STAR REVIEWS *

COFFEE SUBSCRIPTIONS LOCATIONS,

SEASONAL BLEND

Desktop: There is easy access
to the coffee quiz on the
desktop since it is on the
navigation bar.

% 5,000+ 5-STAR REVIEWS %

E VERVE - COFFEE

o 10
o

oo

ORDER AHEAD SHOP DWELL DRIPPER

Mobile: "Quiz"
disappears from
the navigation bar
and is not in the
hamburger menu.

COFFEE

SUBSCRIPTIONS

LOCATIONS

SEASONALBL{ STORY

NEW: WILI G00DS

Inspired by California’s Wil
Park, Wilder Blend brings the spiTit 0

k to your cup.

e land J
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Blue Bottle Coffee

s

Free Shipping on Subscriptions and Orders over $40

= [ aQa A 0

Scrolling down
CALL COFFEE) (BEST SELLERS) CSUBSCRIPT]ONS) G

/ Slightly

scrolling
back up

What worked

The navigation bar disappears when the user
scrolls down which reduces clutter. But it will
reappear when the user slightly scrolls back
up

\_

-

SHOP

BEST SELLERS

SUBSCRIPTIONS

GIFT SUBSCRIPTIONS

What worked
Clear and concise navigation
names.
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Fresh Roasted Specialty Coffee

Subscripti
Blue Bottle Coffee e
(
SHOP SUBSCRIPTIONS
VERIFIED BUYER \ 7

SHOP
’ ’ ’ ’ ’ SHOP GIFT SUBSCRIPTION “
e BEST SELLERS - 0
I purchased both the 17
f % What didn't work SUBSCRIPTIONS
- “Q\”ta“d i Sometimes when
17ft Ceiling %  th very much but

lley. Both were clicking on an item from | GIFT SUBSCRIPTIONS
the shop, it will bring you\.
to the bottom of the

ES page, near the reviews What didn't work

P Clicking on subscriptions gives the

] user an option to view personal

subscriptions and gift subscriptions,

. el so it's r‘ed.u nda nt to have.giﬂ .
subscriptions listed multiple times.

K Night Light Decaf y /
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Lofty Coffee

-

\
lofty
o
Shop 2

Coffee
Subscriptions
Merchandise
Tea

Gift Card

Locations

Subscriptions

CONTACT US
MANAGE SUBSCRIPTION

WORK AT LOFTY COFFEE

What worked
Navigation menu and
arrow back to the top
located at the bottom
of the page.

Order Ahead Now -

x,‘%!@ﬁfg Q \®

& Order for pickup

Go to Order for pickup

Apple App Store

Google Play Store

Order online now

Page not found

‘ope! Wo weran't able to find your Azuse Front Door Sarvics configuration. M (s 3 new
‘configuratian that you recently craated, It might not bo ready yat. You should chack again in a fow
minutes. ¥ the problam parsts, phease contact Azaa support

Try again >
Contact support >
Documentation >

What didn’t work
The page provides multiple
entries to order online, but
clicking on it sends the user to
broken page.

In the shop section, different
merchandise items are on
separate pages despite having
the same top banner, forcing the
user to go back and forth if they
want to view different
merchandise items.
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Takeaways

e Use a sticky header bar so navigation menu is accessible at all points of the page

o Additionally, consider designing a navigation bar that disappears when user scrolls
down, but reappears when they scroll up

e Provide multiple entry points into the most important services that the business offers.

o For example, Onyx Coffee provides multiple buttons on the navigation bar and
within the page to enter their coffee products page

e Use clear and concise category names/labels, so that users can easily tell what each
page is without being confused (e.g. how Blue Bottle Coffee only has 4 primary labels on
the navigation bar)

e Make sure that the buttons lead to logical pages without unexpected behavior



Good Design Ideas

What the competitors do well



74 DESIGN IDEAS

Onyx Coffee Lab

After review Onyx Coffee’s site, we found that their website showcases their locations in much

greater detail than other competitors.

p
HQ at the
1907

Located inside a historic building in downtown

Northwest Arkansas

Rogers, our HQ is built to showcase each part of
the coffee supply chain we have a hand in. From
green coffee buying and sample roasting, to full
production roasting, to training baristas and
serving coffee in the cafe, our HQ allows each
person working in various roles to see and

appreciate each others positions and talents

inside of coffee. Amongst our own coffee

concepts there'’s a bakery, a taqueria and
mezcal bar, and a twenty seat tasting

R O ge rs H Q restaurant, and a high end cocktail bar all
created by our favorite chefs and makers in the

101 E Walnut St. area.

) (N
Rogers, AR 72756 Cﬁ@j Cz@

K 479-899-6750 \
Each location is Paragraph about the
highlighted with pictures origins of individual

that showcase atmosphere locations

=
Amenities

SEATING CAPACITY

100+

FREE WIFI

Yes

PARKING

City spots available

MEETING SPACE

Email events@onyxcoffeelab.com to reserve

PATIO

Yes

- 4

Information about
amenities (e.g. seating
capacity, wifi availability)
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Bird Rock Coffee

Just blocks from
Waterfront Park and
walking distance to
Downtown & the heart of

Little Italy - this cafe
embodies all thatis a
k city cafe. Featuring our /

N

Just blocks from
Waterfront Park and
walking distance to
Downtown & the heart of

OVER
ONE HUNDRED

ROASTER

+YEAR TOP12

ROASTERS IN
THE U.S.

WINNER

- COFFEE REVIEW

Little Italy - this cafe
embodies all that is a
city cafe. Featuring our j

Each location includes an animated
carousel of images of the location as well

as a description.

Bird Rock clearly highlights their
awards on their homepage.
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Verve Coffee

After review Verve Coffee’s site, we found that their website offers great features to assist users
in picking the correct coffee blend and amount. Quick access to product information.

-

-

Where are you on your coffee journey?

rsonalized suggestions based on

Each of us has a different level of knowledge about coffee types, brewing methods, and roasting. We'll make
per where you are in your coffee journey.

E=

Casual Coffee Lover

S

Coffee Connoisseur

Pretty much a barista

~

J

Blends
Pour Over Pouch:
Single Serve

Various Process

* Bird Rock Blend
* The Bivd
= Other Rotating Options

signature Blend Blends
The Blvd Pour Over Pouch: Single
$17.00 Serve

\ $2.99

J

Provides users with a short quiz
to help them select the correct
coffee

Hover effect to showcase
more information about a
product

Verve Coffee Calculator

HOW MUCH COFFEE

DO I NEED?

uch
el a coffee suits your
needs. Yup, it's that simple.
3 5 D CUPS OF COFFEE —
- 35 02 PER DAY,
TWO 12 0Z BAG
EVERY 9 DAYS :

2.2 LBS BAG
EVERY 13 DAYS

5 LBS BAG
EVERY 30 DAYS

) e—

1 CUP OF COFFEE = A 10 07 v
SERVING BASED ON A 1:16
BREW RATIO

Users with a
calculator to
determine how much
coffee they need
based on how often
they drink it. More
appropriate for
smaller business with
lower budgets.
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Explore our brew guides

£spRESSO

X
%
D\
Craft Instant Espresso Multiserve 2

\ :
What Our Customers Are Saying
SSSSSSSSSSSSSSSSSSSS GIANT STEPS - STANDARD BAG (1202;

GIANT STEPS - STANDARD BAG
(1202)

Favorite coffee of all time. The flavor is

unmatched. Highly recommend!

ANNE G. Verified Buyer 02/09/25

The main page displays

recent verified customer

reviews with a date to
establish credibility

On desktop, products display the
container they come in when hovered
over, allowing the interface to maintain
its aesthetic while providing visual
information when needed
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Lofty Coffee

Order Ahead Now =

/0 I
lofty lo
T

Shop v Order for pickup ~

Roasted with love in
Apple App Store Encinitas Ca.

Google Play Store

Order Online Now

The desktop version of this
site provides well done
animations on hover.

Several pages on this website include animated or video
banners, showcasing the coffee beans and coffee served at
the location.



Moodboard

Establish look and feel of website; e.g.
color scheme, layouts, and other design

elements
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Moodboard 1
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Direction 1

PRIMARY COLORS

HEX: #1D1D1D HEX: #AE1613 HEX: #F6EEDD HEX: #AE784B

) (kOASTING CO
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Moodboard 2
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Direction 2

PRIMARY COLORS

HEX: #1D1D1D HEX: #701010 HEX: #1D3C3E HEX: #F6EEDD

Colors
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Moodboard 3
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Direction 3

PRIMARY COLORS

HEX: #294B6A HEX: #6D1A15 HEX: #A65D33 HEX: #BFAG8F HEX: #5B4A5A

Colors
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Takeaways

Brand

Functionality
Content

Site Architecture
Navigation

Design

Strong color palette, darker and consistent theme throughout the website
Focus on quality and coffee
Use consistent logos throughout the page, match the full-sized and small-sized logos

Add a filtering option for shop items and merchandise
Add a clear subscription option, possibly even a recommendation function
Add product reviews and order tracking

Incorporate videos to showcase the coffee, process, and background
Add information, images, and menus for each of the locations
Feature the seasonal products on the homepage

Showcase awards

Streamline primary labels so that the secondary labels are less repetitive and easier to see
Include separate pages for each cafe location
Highlight links to social media since Seven Seas Roasting primarily uses Instagram to market

Bring the wholesale and subscriptions to the main navigation
Make the navigation bar sticky on mobile

Make the navigation bar consistent between mobile and desktop
Make the mailing list easier to find

Include hover animations to bring the website to life
Highlight the sailor/nautical theme



